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To commemorate the International Day 

for the Conservation of the Mangrove 

Ecosystems, Godrej & Boyce Manufact

uring in collaboration with WWF 

India (World Wide Fund for Nature, 

India) have launched the 

nationwide campaign ‘Magical 

Mangroves’ to highlight the significance 

of mangroves conservation in present 

times and urge citizens to join the 

conservation movement. 
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TATA TEA GOLD PARTNERS WITH 

AMAZON TO STRENGTHEN ITS 

'DIL KI SUNO' POSITIONING 

 

CHINESE FIRMS REVIVE 

MARKETING STRATEGIES, 

HIGHLIGHT 'MAKE IN INDIA' IN 

CAMPAIGNS 

 

 Tata Tea Gold has announced that it is 

partnering with Amazon in a multi-

platform collaboration that brings 

together the online streaming and e-

commerce channel. The partnership is 

for the movie Shakuntala Devi that is 

being released on Amazon Prime 

Video. The brand drives its key 

proposition ‘Dil Ki Suno’ through 

relevant partnerships like Shakuntala 

Devi. 

 

FROM FACULTY 

MENTOR’S DESK: 

 Dear Reader, 
 
The COVID-19 pandemic 
is still outrageously 
affecting our lives. Across 
the world, still, people are 
trying their level best to 
accommodate themselves 
in the new normal. The 
global as well as the local 
corporate houses are 
desperately trying to 
overcome this abnormal 
situation. Though some of 
the service sectors have 
been badly hit, some of 
the sectors have yet seen 
growth in this new normal. 
But in sectors like white 
and brown goods, FMCG, 
agro-products, chemicals, 
etc., the managers are 
wriggling to increase 
business volumes and 
register profit. 
In this changed scenario, 
everyone is anxious about 
the future of business in 
the next few months. The 
marketing club has made 
an honest effort to bring 
forth these issues and 
relate them in the context 
of the present market 
condition. 
I hope you will all enjoy the 
Issue. 
Happy Reading, 
  
Dr Pinaki Ranjan 
Bhattacharyya  

 
 
Happy Reading, 
  
Dr. Pinaki Ranjan           

GODREJ & BOYCE COLLABORATE 

WITH WWF INDIA FOR MAGICAL 

MANGROVES CAMPAIGN 

 

Disengagement at the border means 

renewed engagement in the mainland. 

With Indo-China LAC tensions down a 

few notches, Chinese smartphone and 

electronics brands such 

as Xiaomi, Vivo, 

Haier, Oppo and OnePlus are reviving 

their marketing and advertising spends 

in India. Vivo, Realme, Xiaomi and 

OnePlus are again focusing on 

expanding local production and 

highlighting “make in India” in their 

advertising campaigns and product 

packaging. 

 

ITC DRAGS GODFREY 

PHILLIPS TO COURT OVER 

INFRINGEMENT OF ITS MARK 

'FLAKE' 

 Although Godfrey Phillips had been 

selling cigarettes under the ‘Select’ 

trademark using a different 

packaging/label and trade dress for 

years, it ‘deliberately adopted’ a 

substantial reproduction of ITC’s artistic 

work in December 2019, it had argued 

before the court. The Bombay High 

Court has restrained Godfrey Phillips 

(India) from manufacturing, distributing 

or selling its ‘Select’ cigarette brand with 

the ‘Flake’ trademark till further orders, 

granting relief to rival ITC which had 

claimed that it infringed upon its own 

‘Flake Refined Taste’ brand. 
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LOWE LINTAS LAUNCHES 

KAAM WAPASI TO 

RECONNECT MIGRANT 

WORKERS WITH URBAN JOBS 

 

RELIANCE JIO UNVEILS JIO 

TV PLUS FOR JIOFBER 

USERS 

 Reliance Jio has announced that its 

JioFiber set-top-box users will now be 

able to watch content using its latest 

offering called JioTV Plus. JioTV Plus is 

a content aggregator that claims to offer 

TV channels, shows, and movies from 

various apps and services. The 

company announced that JioTV Plus 

offers content from 12 different global 

OTT players which include Amazon 

Prime, Netflix, Disney Hotstar, Voot, 

JioCinema, SonyLiv, JioSaavn, 

YouTube, and others. 
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WROGN JOIN HANDS WITH 

ANIMAL PLANET FOR A NEW 

RANGE 

 USPL’s apparel line Wrogn, in 

association with wildlife 

channel Animal Planet, has 

announced the launch of a new 

collection - Animal Planet X WROGN. 

The apparel range aims to underline 

the cause of endangered species. 

Conceptualised by Black White 

Orange, Animal Planet’s licensing 

arm, each style in the range portrays 

an endangered animal including the 

Tiger, Sea Turtle, Gorilla, Sumatran 

Elephant, and Panda, amongst others 

 

  

  

“Viewers retain 58% of 

what they see but only 

10% of what they read “  

Lowe Lintas has announced the launch 

of Kaam Wapasi, a tech platform built to 

help migrant workers get back to work 

and at the same time assist employers 

with access to a pool of readily available 

workers. The Kaam Wapasi platform 

will primarily operate as a mobile-first 

site, but will also offer an IVR solution to 

those who may not have access to a 

smartphone. The platform allows 

workers to choose jobs by skill and 

location. The jobs are segregated into 

construction, logistics, restaurants and 

manufacturing based on skill. 

 

 

“Even when you are 

marketing to your 

entire audience or 

customer base, you 

are still simply 

speaking to a single 

human at any given 

time.” 

           – Ann Handley 

InDriver India has launched a social 

media campaign, which aims to 

support people during the lockdown by 

growing a "moustache of joy" or just 

painting one on or crafting one from 

paper. The campaign encourages 

people to stay home and share funny 

pictures with their mustaches at home 

during the quarantine period of 

the coronavirus outbreak. Under the 

campaign, inDriver asked to be 

creative in style and post their photo on 

social media using the hashtag 

#JoyofFreedom. 

 

INDRIVER URGES STAY 

CONNECTED WITH 

‘MOUSTACHE  OF JOY’ 

CAMPAIGN 
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WEIKFIELD UNVEILS NEW 

BRAND IDENTITY 

 
Weikfield has announced a 

comprehensive repositioning strategy 

with a new brand identity.The 

company initiated a complete refresh 

of its identity with a promise of 'Giving 

life to life’s little celebrations' which 

represents an evolution from their 

illustrious lineage – bridging the past 

with the future that they may have 

changed on the outside, but their core 

values of great taste and great quality 

remain unchanged. 

 

 

 

 

Content Marketing Only 

Accounts for 1-9% of a 

Company’s’ Total 

Marketing Budget 

 

 

 

 

         

 

If a post is greater than 

1,500 words, it receives 

68.1% more tweets and 

22.6% more facebook 

likes. 

COMEBACK STORY: CBS 

 

 

With a prime-time lineup full of snoozy grandparent bait like Murder, She 

Wrote and Dr. Quinn, Medicine Woman, the Tiffany Network sank to last 

place in the mid-1990s. That changed after CBS hired Leslie Moonves away 

from Warner Bros. TV, where he’d green-lighted such shows as the zeitgeist-

defining Friends. The Moonves era has produced a slew of huge hits–CSI, 

Survivor, Two and a Half Men, The Big Bang Theory–and CBS is now the 

nation’s most-watched network. 
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AMUL DOUBLES THE 

MARKETING SPENDS 

DURING LOCKDOWN 

In a contrarian call, the Gujarat 

Cooperative_Milk  Marketing          

 Federation  popularly known 

as Amul, doubled its marketing 

spends across media during 

the lockdown which helped the 

brand gain advantage over rivals in 

terms of sales, brand building and 

gaining top of the mind recall. 
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GAP, INC -   In 1969, Donald and Doris F. Fisher 
opened the first Gap retail store in San Francisco, 
California. The store mainly sold Levi's jeans and 
vinyl records that were targeted to teenagers and 
young adults, so the Fishers named their store 
after the generation gap between younger and 
older people. 

 

SUN MICROSYSTEMS-  Sun Microsystems was a 

technological company. The diamond shaped logo 

isn’t just a bunch of squiggly lines but is actually 

comprised of ‘u’s and ‘n’s. Some of the letters are 

stacked on top of each other, creating the letter ‘s’. All 

of this put together spells out ‘sun’ over and over. 

 
 

 

 

HIDDEN MEANING BEHIND COMPANY 
BRAND NAME 

INTERESTING STORY BEHIND FAMOUS 
BRAND LOGO 
 

Team Marketing Club :- 

Akash Kumar Shrivastava,  Meghali Sen,  Sakshi Lohia,  Punam Jash,  Sristy Priya,  Soumyorup Dey,  
Kishor Kunal 
Punam Jash 
 

 

http://www.oracle.com/us/sun/index.htmhttps:/www.unilever.com/

